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particularly vital because it also serves as a sample of the company’s work, The
theme behind the mark designed by René Galindo lor his own design business,
Signi, starts with the name itsell (fig. 1-9). The word Signi is derived from
wards such as sigi, signify, signe, and signad, all of which bear some rela-
tionship to the work ol a design company. The tstelully moditied typelace,
restrained, elegant, and beautifully rendered, articulates the skill, preemi-
nence, and professionalism of the Signi studio. The color red was chosen for
its affirnmative energy. symbolizing the life force and positive action. By build-
ing its identity from the ground up, and applving its design siy le consistently
o each component ol the company’s promotional material, Signi success-
fully displavs its design prowess while accentuating its business acumen.

20 Fig. 1-9. René Galindo, $i07
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Vaughn Wodcen Creatmve was cal e Tl 1o GesTi v vy romptieted
graphic 1ool for U S West Communications (now Qwest Communications).
The company, introducing its Leveraged Compensation Plan 1o emplovees,
needed a caleulator its emplovees could use to estimate their earnings po-
tential under a new agreement (fig. 1-10). The caleulator, which consists of
o slotted, cardstock sleeve with a sliding inner card, by necessity contains a
profusion ol text, requiring the use ol very small type sizes in a very small lay-
out space. The production standards for a project of this kind are very high;
in order for the caleulator to work properly, the figures on the inner card
have to be perfectly aligned with the die-cut slots and ext on the outer sleeve.
Vaughn Wedeen used gridlike subdivisions, bold sans seril type, and color-
coding 1o bring clarity and functionality to the complicated subject matter,
As aresult, the caleulator is inviting and easy 1o use, while the rhythmic pat-
1ern of the tvpographic arrangement and the coordinated color palette are vi-
sually pleasing. The project demonstrates how o designer can bring coherence
and esthetic quality 1o the most pedestrian assignment.
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Chapter 4

the devil's claw plant to represent the harsh beauty of the Chihuahuan Desert.
The beautifullv detailed typographic design, the artistic treatment of the im-
ases, and the restrained color paletie contribute to the projection ol a posi-

b svedead pol arienngs
R e S

In a limited-edition poster, Bars and Stars, René Galindo, a designer from
Mexico City, expressed his strong views regarding the plight of Mexican im-
migrants working in the United States (fig. 4-3). Certain graphicicons {such
as the American flag, the swastika, or the cross) engender emotion by associ-
alion with events, institutions, or belicl syvsiems, Designers describe these im-
ages as being “loaded,” or "charged.” 1s almost suaranteed that they will evoke
a response ol some kind from the audience. Galindo, lonking for an image
powerlul enough 1o carry his message, decided on the American llag. To make
his political point, he replaced the flag’s conventional red stripes with bars of
red text, overprinted on a posterized image of a farm worker (Notice how the
text in cach bar was perfectly spaced to maintain the rectangular shape of the
flag, ) Widely letterspaced, reversed-oul text was used to replace the while stars
normally found in the flag’s blue star-ficld. The poster was sereenprivied using
opague inks. ensuring a brilliant color palette and the complete cvesprinting
ol the figure, The accumulated image manipulations cause the reader 1o con-
sider the meaning of the American flag from a contrasting point of view, nol
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Point of View and Attitude

anly as a traditional symbol of freedom and independence, but, ironically [or
some immigrant workers, as a svimbaol of imprisonment.

fs=mes themsetves, s wet s immpes, canm wigger 9 reachion. 10 creald
meaningful graphic design about a charged issue, the designer must have a
good understanding ol the subject. Loaded issues have already received heavy
media attention; the people who care about the subject will have prior knowl-
edge and will scrutinize the work closely. Therefore, each aspect of the design
must be carelully considered. Once the work is distributed 1o the public, par-
ticularly in privee, it's too late 1o make changes.

Cuba is an example of a highlv charged issue, the result ol a long histor,
of political and economic contlict with the United States, The author de-
signed the cover of a special issue of the literary journal Puerto del Sof devoted
to Cuban poetrv (lig, 4-4). Alter discussing the assignment with editor in
chiel Kevin Mcllvoy, he began to do research on the general subject of Cuba,
s0 he would have an informed point of view. Alter discarding material that
seemed unworkable or irrelevant, there remained several ideas that had ei-
ther visual or conceptual potential. The goal was to integrate the visual and
conceptual ideas into o comprehensive desipn that communicated a balanced
point of view,

I'he final design can be deconisirucied into ils component parts, to show
how they were interrelated. The style of the cover was meant to be dramatic,
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Fig. 6-18. Daniel Castelao, Sian Des orocamb nation dent sy mard Las Misidnes, 1992

eslate development in Mexico Citv. He combined an abstract symbaol (fig.
6-17) with a losotvpe or word desien that spells out the full name of the de-
velopment (fig. 6-18).

Abstract symbols, when used alone, require mulliple exposures over a
long perind of time o attain recognition and acceplance. With a combination
mark, however, the text reinlorces Lhe meaning of the pictorial symbaol, en-
suring almost immediate communication. A combinalion mark, having two
components, is more visually complexs than either a symbol or a logotype
used alone. It has more presence on the page or screen, offers more oplions
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Fig. 12-8. Jeff Meumann,

For the sumumer 2000 cover of fiobes, Neumann used color in botl o de-
scriptive and a svmbaolic fashion (Bg. 12-9), Titled Crdtivaring e Classios, the
isstie reviews summer classical music lestivals around the state. The princi-
patl image, a beantifully decorative silhouctte of a violin-plaving idvll, estab-
lishes a classical aura while tlowers cmanating teom the violin ssombolize
miusic. The silhouette, completely whimge interior anatonueal detail, is Hlled
instead with a i pattern ol green prass, simultancousiyv expressing botls
summer and the outdoors. The Howers, in comrast 1o the almost
monochromaric prass, are full color, their form as rich, Ivrical, and dimen-

stonian] as the music they svmbaolize,

Just as color can be emploved to express a mood or cmotion, ivcan also
Be vsed 1o make evident cortain social or coltural associations, Rene Galindo's
convetr design lor fisena CGrafics en Mevieo, o juried annual published by Quo-
run, o professional praphic design orpanization, unites torm and color 1o
exemplifv Mexican design (fig. 12-10). The most immediate impression pro-
jected by the conver desizn is that of color: the entire wheel of priman, sec-
omnclary, and intermediate colors is represented, cach color intensely saturzited
Towr mosimum eHect, Complementoy poies contribuote oo sampreously vich
padette, while sobt tins are used o crente asubile thivd dimension, The color
statement sugecsts Mexican Todk o, wedded o the seomenry of Asiec on
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Fig. 12 9. Jeff Meumann, : we
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Mavan archilecture, The central image, heavily outlined in black, serves
auadrple duly: a stepped pyramid, a technical pen o pencil, o modern sky-
scraper, a pixilated electronic design. Looking closer, one also sees the hot ma
genta sun, surrounded by a high purple sky, and, just beneath the horizon line,
the bright green of the Tertile earth. With each element firmly locked into
place, the svmmetrical design epitomizes the essence ol classical graphic de-
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The versaiility of Tall-color prmnme 1= thoroughly -;'.\}‘.ulmll_‘l_"l 'D_"f' de%lgl‘lﬂ.‘
Joe Erceg in his poster lor a celebratory fireworks display (fig. 12-11). Touted
as A Theatre of Fire, Color and Sound,” the project provided the perfect op-
poriunity o link color exploration with subject matler Erceg's insistently
svmmeirical poster is bright, plaviul, and energetic, somewhal reminiscent
of a nineteenth-cennny foadside. The showpiece ol the poster; a dareling pin-
wheel of five, explodes out Tram its center point, leaving waning trails of tiny
colared stars in its wake, Four lireworks towers Mank the cenwral design, each
carrving pinwheels on their armatures, the artwork saturated with various
combinutions ol the process ink colors (CMYK ) Erces cleverly reversed the
tone of the night skv, making it white rather than black faclomadicd, si-
mulianeously emulating the explosive while light cast by the lireworks, ac-
cenluating the radiant colors of the pinwheel, and silhouetting the awestruck
children watching the show,
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DISEND GRAFIC A Fio. 12-10. René Galinde, Signi, book cover,
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The full-color technology of print and electronic media makes possible
the emulation of "natural,” or photographic color, as well as infinite tints
and color combinations, Computer technology enables designers 1o pro-
foumndly alter real color 1o either enhance communication or create artisti
clfect. Rick Valicenti and Mark Rattin of Thirst Studio, uncompromising,
passionate explorers ol new directions in design, manipulate media in acel
chratory spirit of graphic sell-cxpression. In their collaborative poster, Mother,
advertising an extended lecture and design workshop by Valicenti, conven
tional, full-color imagery is united with digitally manipulated form to create
an enticingly abstruse visionary icon (Fg. 12-12) A physically manipualated
vernacular tvpeface is used Tor the backpround text, its rough-hewn wexiore
in deliberate contrast to the smoaoth, full-color perfection of the heavilv an
directed fashion photo of “mother” Subjected o turther processing ina 3.0

miendeling program, the tvpeface reappears as an essentially monochromatic

word sculpture, uncomfortably Hoating at, or on, the model’s neck, agging
her as “mother” The torward-looking, emotionally detached figure drifts up
and into the layout from aff-camera, her torso renderved in smeary shades ol
full calor, disturbingly biomorphic. Ingeniously, the designers melded cons
ventional and experimental technology to create a stunningly memorable

graphic entity,





