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Thinking about this very issue last

year, | started to wonder how |
could get my hands on some great
examples of recent design that
really put type through its paces.
While we see tons of stellar work in
our design competitions, | wanted
to find fresh projects that few read-
ers would have seen. So | put a call
out on HOWdesign.com and in the
HOW Email Update, not realizing
what a great response | would get.
A huge pile of submissions later, |
was faced with the daunting task of
choosing only a handful of projects
to include in this story.
From posters to annual reports
to CD covers, the designs on the
following pages all share a few
things in common:
= A judicious use of fonts. Although
all the projects include type as a
major design element, none of
them uses more than a few
typefaces. Each of the designers
carefully selected complementary
faces that harmonize well.

= Typefaces that communicate
clearly. The type in each project is
appropriate to the overall design
concept. None of the fonts seem
awkward or out of place.

= A respect for good copywriting.
These designers take words
seriously, as evidenced by their
reliance on type and their atten-
tion to the words themselves.

= Designers who really "get” type.
Not only did these designers make
great type decisions in their work,
but they also offered well-consid-
ered reasons for their choices.

If you take one thing away from the

following pages, | hope it's a

renewed respect for the power of

ay not be the sexiest

element out there, but it can

both classy and smart.
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MEXICANS IN THE USA POSTER
When designer René Gulindo was asked to create a poster gs

B BB ot of his responsibilities as a visiting artistat New Mexico

State University in Las Cruees, NM. he chose the theme of

B A R S T 0 l:lt!llt1l;_':l'.!|l|.1 labor in the LS., lu.'l anse it continues (o be such an

important issue for both the US. and Mexico

R E ﬂ. c H A thoughtiul combination of type and image. the poster
references the American flag superimposed over a photo of an

immigrant worker. The bars of the flag are suggested by lines

* T H E * 1-!'1:.|-r||||||III|;:h'l'li-'.l.”} across the poster,

1 ehose Frutiger Bluck o< the main type for two reasons,”
s T A R s ‘::.IllIIIJlH"‘LPI."IiH. “Uhine is that [ believe I'I'I.Jlli_"l‘l hias o neat
design, with o modern appearanee and character. And two, |
needed a fon that could also work as a solid graphic element,
and the Black weight of Fruniger, despite its solid appearance,
maintains good legibiliny.”

Calindo was pleased with the poster, ~|Ilv.-u'|r'--u-p| mted
NMSLUs fncilivies during his visit, *Because it's provocative,
the poster generates a reaction from the audience, cither
positive or negative, but it doesn’t go unnoticed,”™ he says,

"It makes people guestion their pereeptions of the issue,”

DESIGN FIRM: Signi, Mexico Ciry: rgalindo@signicom.mx:
WAL S IETEL OO0 M

CREATIVE TEAM: Hene Galindo, art director/designer; Lowms
Ovcepek and William Green (New Mexico State University
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