CORPORATE COMMUNICATION
IN THE MEDIA MIX
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What role do you see for printed
corporale communication in a world of
abundant media choice?

Printed media’s unigue gualities — such
a5 the

while

cal cannection it provides

4 by the reader. the

5, Vhe pleasant w
content. or admire high
guality images are slll nol surpsssad by
any ot Online madia have taken

CLahn
er media,

but =so far, printed media will still play a
key role in any well-balarnced carporate
LOTmmumications programm.

Do you think companies and organisations
will be as credible and trustworthy when
they base their corporate identity on online
messaging?

Lredibility has more fa do with contant,
timetiness, fransparency and consistency
than with any particular med i a
campany undarstands ils stakehalders, o
will ot lose its credibility by basing its
ging, but will risk
wasting tha unigue benefits other media
provide, It all comes down to offering
your audience the possikilily of choosing
tha righl media

Over 90% of major companies have their
annual repert online in the US. What is the
future for the printed version?

Online. annual reports have been
around. for well over a decade, ang
those who anticipated the-&nd aof the
printed version are sbill waiting: [The
interpet has promoted not the demise
of the printed annual report, but its
transformalion from a financial reference
docurment into a key rmarketing toal, We

this Qocurmant over the last tew years.

Thiz includes mew
corg

I.Z-IlJl.llf_l,‘_'- SULnN as
araleg .responsibility reparts,
together with traditional format books
Although mosl have an anling version,
companies still rely heavily on the
prirteg version to get their messages
across. Agood printed ennuat repeort
sbll commands avthority and oftars the
lasting qualities of a valuahle nbject

How can companies and organisations
guarantee a high level of consistency
between the different corporale messages
when different media are used?

» gstablish a plattorm thal
lhe company’s corpa-

avcuralaly refle y
core valus

rate missian, visi

antd gaaLs

ntsto be understoad — and
determine the corporate language. This is
the carnerstone ol evary successiyl
commuricalion program and  should
comprise a wide array of dentily itams
from a distinctive mission slalemeant to the
use ol a specilic
Each stakehalde

color palatte or fant style.
C5 partic dlar mmformat
needs must be denti fach ms
limitations must be evaluated
Is more a consequence of applying these
etaments to h piece of comrmunication
ir an effective manner, than of the media
mix bsed,

ited. Consistency

What is the impact of corporate
communication on shareholder value?

It iz evident that a clzar, distinclive and
consistent corporale communication
program is 3 key component in any
decisIon-maxking process
selling nr holding & company's shares I
comes down to choices and to facilitating
decision - making, 4n il
gaing more banelil from & company with
high-guality and timely intarmation and
that articulatas its messages than from
ane whirh toes not, This translates into a
win-win situation for both the company
and the sharehalder: the main chpactive
when designing and executing =

20 hiuying,

cerlainly

corporate communicalion plan



